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Nutritional Technologies Int AB 

1st QTR report 2007 

1. Business activit ies 

Sales are +52.8% compared to the same period last year.  

The main effort has been focused on getting the new f loor display ready 

for distribution, which was subsequently started at the latter half  of 

February.  

 

However,  sales has been seriously hampered by our inabi lity to proceed 

with the launch of the new AKTIV Heart as well as the two new AKTIV 

Muesli’s which al l has been delayed due to financial restr ictions (which 

now has been temporari ly  resolved).  

Since the launch of the new web site  (www.getaktiv.com), we are now 

frequently receiving web-based orders as well.  

The number of visitors has also dramatically increased, as seen on the 

below diagram.  

 

The radio commercial played in six channels in Sweden during January has 

increased our sales.  

Nutritech Commercial.mp3
 

The ad campaign in several Swedish magazines during February and March 

has also been very well received and this has clearly  been shown in the  

sales. Please find the ad at the last page of this report.  
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From April  2nd  al l  our products are a part of the Bergendahl -groups offering 

to al l of their  supermarkets in Sweden such as Citygross ,  AG’s,  Vi -

handlarna  etc.  However, we will  have to work on each individual 

supermarket in order to place products;  this wil l  be done in co -operation 

with a sales/marketing company.  

We have a breakthrough in sell ing the Aktivated Barley® as a flake and as 

an ingredient; The brand Paulun has launched a muesli  with high content 

of Aktivated Barley®.  

UK, the UK business has f inally started to generate the much needed 

orders for us;  volumes are picking up week by week. Customers in the UK 

are customers such as Waitrose ,  Marigold ,  CFL.  

The conducted clinical  trial on weight loss has been completed as well ,  the 

result  was more than positive for AKTIV MRD.  The same cl inical trial wi l l  be 

subject for a request of formal claim approval by the EU.  

Estonia, from April 1 s t  our products can be found at Selver  which is the 

largest supermarket chain in Estonia.  The part icipation in the l ifestyle 

show on TV over the Easter hol iday was a major success.   

 

2. Financial Statement 

 The financial situation continues to be a concern  and the board has 

decided that the company will  propose to the shareholders to accept the 

proposal of converting loans given to the company in the past into shares.  

 

It  has also been decided by the board to propose to the shareholders that 

the company should seek a quote on a suitable l isting on the Stockholm 

Stock Exchange during the year.  More details about this wil l  be presented 

in connection to the release of the invitation to the shareholders annual 

meeting sometimes this month.  

However, even though that the quarter was a loss, the trend was clearly 

towards the positive with the last month of the quarter ending in positive 

figures at both EBTIDA, EBIT and Net levels.   

 

3. Working Environment 

The working environment is satisfactory and the company cannot report 

any work related accidents.  

 

4. Environmental  Issues 

http://www.bergendahls.se/
http://www.paulun.se/
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The company is not handling any waste, nor is i t  involved in any handling 

of any hazardous material.  

 

5. Equality 

The company has had 2 men and 2 woman employed during the year that 

is directly paid by the company, more people is of course involved but they 

are not employed by the company.  

6. Others 

As a result of the company’s efforts in the posit ioning and concept 

building, NTI was nominated as one out of f ive final ists to the Golden 

Apple Award for its marketing, we came out as number two.  

All products and information about the products can be found at our 

website, www.getaktiv.com . The same is applied for al l ads etc.  

During the 2nd  qtr we should be ready to launch out new muesli  products 

across our current markets.   

 

 

 

Ruzdi Ekenheim 

CEO 
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